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About Our Regular Columns and Departments

BOSACKS: THE PROFIT PROPHET

A candid, advice-oriented look at big-picture
issues in business strategy, manufacturing
and more.

BY ROBERT M. SACKS

Bob (aka “Bo”) Sacks is an industry consultant
and president of The Precision Media Group (BoSacks.com).
He also is publisher and editor of an international e-news-
letter, Heard on the Web. Sacks has held posts as director of
manufacturing and distribution for major publishing compa-
nies, senior sales manager (paper), chief of operations, among
others.

MASTER MANUFACTURER

Cost-cutting strategies and practical solutions
to challenges affecting publishers’ bottom lines.
BY ALEX BROWN

Alex Brown is a consultant who has advised
major publishing companies on manufacturing
strategy and magazine management.She founded her consult-
ing company, Printmark, in 1984, and speaks frequently at
industry events.

E-MEDIA STRATEGIST

Practical insights into developing revenue-
generating e-media strategies.

BY ERIC SHANFELT

Eric Shanfelt is executive vice president of
eMedia for Aspire Media. He has an extensive
e-media background spanning 17 years and specializes in
practical revenue-generating strategies for publishers.

DESIGNED FOR SUCCESS

Successful, creative strategies and the impact
of design on readers, branding and the
bottom line.

BY JAN V. WHITE

Jan V. White lectures worldwide and has written
dozens of books on editing and design techniques. After 13
years at Time Inc., he established his own publication-design
firm in 1964. In 2007, he received the American Society of
Business Publication Editors’ Lifetime Achievement Award for
contributions to the industry.

5 O’CLOCK SPLIT: Production managers reveal strategies in
time management and expediting workflow.

PRODUCTION MANAGERS ROUNDTABLE: Production
managers pose their most pressing production challenges and
get insights from their peers.

WEB SITINGS: A behind-the-scenes look at a successful
Web site strategy.

TIME-SAVERS & $-SAVERS: Quick, practical tips to help
publishing executives save time and money.
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